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Q-1. Answer in Brief :—
1)  List down any two advantages of Modern Marketing
2)  List down any two factors of Demographic Segmentation.
3)  List down names of Four Popular Brands.
4)  List down names of four websites offering E-Marketing Services.
5)  Explain SEO.
6)  What do you mean by Product differentiation?
7)  What do you mean by Industrial Goods?
8)  List down any two reasons for Growth in Service sector in India.
9) List down stages of Adoption.
10)  Define Vedik Marketing
Q-2. Explain Traditional Marketing V/S Modern Marketing in detail.
OR
Q-2. Explain Various Market Target Strategies. Also explain Legal and Ethical
Issues with target.
Q-3. Explain Role of Brands for Consumer and Firms. Also explain any one
Brand Equity Model.
OR
Q-3. Explain Role of Internet in E-Marketing. Also explain Advantages and
Limitations of E-Marketing.
Q-4. Explain SEO in detail along with E-Mail Marketing.
OR
Q4. Explain Classification and Marketing Mix for Consumer Goods.
Q-5. Explain Classification and Characteristics of Industrial Goods.
OR
Q-5. Explain Marketing Mix for Service Marketing with example of any service.
Q-6. Explain Any Two in detail.
a)  Challenges in New Product Development.
b)  Factors influencing adoption Process.
c)  Characteristics of Service.
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