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RAN-2108002203050042
T.Y.B.Com. (External) (Set-A) Examination March - 2026

Marketing-IV$

Time: 3 Hours ] [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â-1.  V|„$L$dp„ S>hpb gMp¡.   20
 1) Ap^yr“L$ dpL$£qV$»N“p L$p¡B‘Z b¡ apev$pAp¡“u epv$u b“php¡.

 2) hõsu rhjeL$ rhcpS>““p L$p¡C‘Z b¡ ‘qfbmp¡“u epv$u b“php¡.

 3) Qpf gp¡L$râe b°pÞX$“p “pdp¡“u epv$u b“php¡.

 4) C-dpL$£qV$»N k¡hpAp¡ âv$p“ L$fsu Qpf h¡bkpBV$“p “pdp¡“u epv$u b“php¡.

 5) SEO kdÅhp¡.

 6) DÐ‘pv$“ rcÞ“sp“p¡ A’® iy» R$¡?

 7) Ap¥^p¡rNL$ dpg“p¡ A’® iy» R$¡?

 8) cpfsdp» k¡hp n¡Ódp» h©qÙ“p L$p¡C‘Z b¡ L$pfZp¡“u epv$u b“php¡.

 9) v$ÑL$ g¡hp“p sb½$pAp¡“u epv$u b“php¡.

 10) h¡qv$L$ dpL$£qV$»N“¡ ìep¿epres L$fp¡.

â-2.  ‘f»‘fpNs dpL$£qV$»N rh{Ù Ap^yr“L$ dpL$£qV$»N“¡ rhNshpf kdÅhp¡. 16
A’hp

â-2.  rhrh^ bÅf gÿe ìe|lfQ“pAp¡ kdÅhp¡. gÿe kp’¡“p L$p“|“u A“¡ “¥rsL$ dyØpAp¡ ‘Z kdÅhp¡. 16

â-3.  N°plL$ A“¡ L$»‘“uAp¡ dpV$¡ b°pÞX¹$k“u c|rdL$p kdÅhp¡. L$p¡C‘Z A¡L$ b°pÞX$ B[¼hV$u dp¡X$¡g 16 
‘Z kdÅhp¡.

A’hp
â-3.  B-dpL$£qV$»Ndp» BÞV$f“¡V$“u c|rdL$p kdÅhp¡. C-dpL$£qV$»N“p apev$p A“¡ dep®v$pAp¡ ‘Z kdÅhp¡. 16

â-4.  C-d¡g dpL$£qV$»N kp’¡ SEO “¡ rhNshpf kdÅhp¡.  16
A’hp

â-4.  N°plL$ dpg dpV$¡ hN}L$fZ A“¡ dpL$£qV$»N rdîZ kdÅhp¡. 16
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â-5.  Ap¥Ûp¡rNL$ dpg“p hN}L$fZ A“¡ gpnrZL$spAp¡ kdÅhp¡. 16
A’hp

â-5.  L$p¡C‘Z k¡hp“p Dv$plfZ kp’¡ k¡hp dpL$£qV$»N dpV$¡ dpL$£qV$»N rdîZ kdÅhp¡. 16

â-6.  L$p¡C‘Z b¡ bpbsp¡ rhNshpf kdÅhp¡.   16
 A) “hp DÐ‘pv$“ rhL$pkdp» ‘X$L$pfp¡.

 b) v$ÑL$ âq¾$ep“¡ âcprhs L$fsp ‘qfbmp¡.

 L$) k¡hp“u gpnrZL$spAp¡.

ENGLISH VERSION

Q-1.  Answer in Brief :–   20

 1) List down any two advantages of Modern Marketing

 2) List down any two factors of Demographic Segmentation.

 3) List down names of Four Popular Brands.

 4) List down names of four websites offering E-Marketing Services.

 5) Explain SEO.

 6) What do you mean by Product differentiation?

 7) What do you mean by Industrial Goods?

 8) List down any two reasons for Growth in Service sector in India.

 9) List down stages of Adoption.

 10) Define Vedik Marketing

Q-2.  Explain Traditional Marketing V/S Modern Marketing in detail. 16

OR

Q-2.  Explain Various Market Target Strategies. Also explain Legal and Ethical  16 

Issues with target.

Q-3.   Explain Role of Brands for Consumer and Firms. Also explain any one  16 

Brand Equity Model.

OR

Q-3.  Explain Role of Internet in E-Marketing. Also explain Advantages and  16 

Limitations of E-Marketing.

Q-4.  Explain SEO in detail along with E-Mail Marketing. 16

OR

Q-4.  Explain Classification and Marketing Mix for Consumer Goods. 16

Q-5.  Explain Classification and Characteristics of Industrial Goods. 16

OR

Q-5.  Explain Marketing Mix for Service Marketing with example of any service. 16

Q-6.  Explain Any Two in detail.   16

 a) Challenges in New Product Development.

 b) Factors influencing adoption Process.

 c) Characteristics of Service.


